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Forward-Looking Statements

Non-GAAP Financial Measures
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constituteforward-lookingstatementswithin the meaning of thé’rivateSecurities LitigatioReformActof 1995. Such
forward-lookingstatementsincludeprojections.
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expectations or other characterizations of future events, circumstances or results, including all statements related to any
impact from the coronavirus, costaving actionghe global semiconductashortage andash flows are forwartboking

statements. Various risks that could cause future results to differ from those expressed by the ftvakird) statements

included in this presentation include, but are not limited to, the severity and duration of the CI3MiBndemic and related
impact on travel and the economy, the high level of competition in the mobility industry, changes in our fleet costs as a
result of a change in the cost of new vehicles, manufacturer recalls and/or the value of used vehicles, disruption in the
supply of new vehicles, the financial condition of the manufacturers that supply our rental vehicles which could affect their
ability to perform their obligations under our repurchase and/or guaranteed depreciation arrangements, any further
deterioration in economic conditions, particularly during our peak season and/or in key market segments, any further
deterioration in travel demand, including airline passenger traffic, any occurrence or threat of terrorism, any changes to th
cost or supply of fuel, risks related to acquisitions or integration of acquired businesses, a significant increasesin intere

rates or borrowing costs, our ability to obtain financing for our global operations, including the funding of our vehicle fle

via assetbacked securities markets, our ability to meet the covenants contained in the agreements governing our
indebtedness, and our ability to accurately estimate our future results and implement our cost savings actions. Important
assumptions and other impartant factors that could cause actual results to differ materially from those in the forward
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andin other filings and furnishings made by the Company with the Securities and Exchange Commission (the "SEC") from
time to time. The Company undertakes no obligation to publicly update any forlwaking statements to reflect

subsequent events or circumstances

Thispresentationincludes certain not&GAAP financial measurasdefined under SEC rules. See the appetadilis
presentation foimportant informationregardingsuchnon-GAAHinancial measures, includigliscussion of the definitions
of such measures and the reasamsy the Companybelieves thepresentationof such measures provides useful information
to iﬂvestors. (Ijmportanmformation regardingreconciliation of such measurescontainedwithin this presentation,ncluded

in the appendix.
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Overview and Brands

A We area leading global provider of mobility solutions with a portfolio of premium and leisurecar rental and sharing
brands:

- Approximately 10,600 rental locations in ~180countries around the world.
- Zipcar is theworld's leading car sharing network withmore than onemillion members.

A We generated Revenues of$5.4 billion, Net loss of $684 million and Adjusted EBITDAf negative $175million for the twelve
month period ended 12/31/20.

A Due to the pandemicand related declines inglobal travel volumes we havereduced our ending fleet by 31%year-over-
year,removed over $2.5 billion in costs,and have liquidity of $1.3billion as of December 31, after returning more than $600
million back into our vehicle programs.

We operate directly i n appr oxd8anmad erhayi Btlaicm uantGliocksaél Br ar
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Licensees operate our brands
in more than 150 additional countries
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Diversified Revenue Stream

35% 50%

Budget Off-Airport
Brand 55%
Avis 50%
10% On-Airport
Other
40%
Commercial 27%

International

60%
Leisure

73%

Americas

All numbers are approximate as of year ended December 31, 2020
Budget brand includes Budget Truck. Other brands include Zipcar, Payless, Apex, Maggiore, FranceCa&CL Hire Turiscar,and Morini
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Q1 2021 Results

Revenuef Other Metrics

A Revenue declinef2%to $1,372n in the quarter. f{é\’”gir?gs Revenue Adjusted EBITDA
We capitalized on pent up demand from customers P
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holidays.

$47

$1,753

¢ Americas Revenue decreask4?o to §,080m. $1,372
Utilization peaked in the quarter in the mid
70% range

($87)
¢ InternationalRevenue declined1%to $292m. ($50) ($30)
Utilization peaked in the quarten the mid ($40)
70% range. ($11)
($17)
A Generatedpositive Adjusted EBITDA®47m
throughdisciplined cost removal of more than $500 2021 _ 2020 _ 2021 2020
million excludingover $100 million for premiums . Americas . International Corp Other
paid for early redemption of the senior notes.
_ _ Monthly Revenuero¥so
¢ Americas Adjusted EBITDA vd98m,
highlighted bythe bestfirst quarter EBITDA m_
marginin2 dzNJ / 2 Yiiktbryy € Qa

¢ International Adjusted EBITDA w§(&0)m (38%) (37%)
impactedby renewed lockdown and travel
restrictions, partly mitigated by cost removal

actions. January February March
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Semiconductor Shortage
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A In the first quarter, we purchased more than $3 billion of fleet and added $900 million of new
fleet commitments.

A We have long standing relationships with our key manufacturers that have been built over
decades and we are working hand in hand with our OEM partners and have daily conversations
work with them on any supply chain constraints.

A Wehaveconfidencethat our OEM partners will be able to navigate these disruptionsasadill
work with them to maximize our deliveries while being flexible with their production schedules

A Our fleet accumulated fewer miles during the pandemic, so our current fleet still has plenty of life
and ability to accumulate more miles before reaching our historic norms.
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Corporate Debt Overview

Covenant Relief and Financial Management

A InMarch2021, we issued $600 million 5f375% Seniddnsecured Notes due 2029 to redeem all of the $500
million Senior Secured Notes due 2025.

A In March2021 we issued $500 million of 4.75% Senior Unsecured Notes due 2028, with proceeds to redeen
of the $350 million Senior Unsecured Notes due 2024 and a portioarajutstanding Seniddnsecured Notes
due 2025.

A Proactivemanagement of duration and sizing provides significant runway to navigate théwmyears with

no required refinancing transactions

Debt Maturities

2021 2022 2023 2024 2025 2026 2027 2028 2029

- Senior Notes Term Loan Revolving Credit Facility

_____

Note: The Figures shown above are the face amount of debt at maturity. aViS budget gr‘o‘up 10



Fleet Debt Overview

Structural Highlights

A We have $5.4 billion in cash and capacity at March 31 ensuring we can fund beyond 2019
levels.

A Our vehicle securitization debt is comprised of ABS term debt and bank conduit facilities
around the world.

A We were in compliance with all requirements as of the end of the quarter.

A The ABS market remains attractive and we will continue to look for opportunities for issuance.

AESOHermDebt Maturities

1,458
L 025 1.150 1,250
’ 925 I
2021 2022 2023 2024 2025 2026
3.2% 3.3% 3.7% 3.3% 2.4% 2.3%
: i hedul i illions. lud isk i
{:-I;);ihh:ﬁtfzﬂg schedule amounts in millions. Data excludes Risk Retention avls budget group 11
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Our Unwavering Commitment to Safety

¥4

BUDGET

AVIS

1Y:113) S WORRY-FREE

PROMISE

1Wr
The Avis Safety Pledge is our commitment to keep you safe.
Wedbve built strategic partner ¢

health experts to provide the latest guidance and best practices
for disinfecting vehicles, training our employees and helping to

protect your health.
HIP HOP@
public health G)
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Longer Term: Six Areas of Strategic Focus

A Our strategic priorities remain unchanged despite the pandemic.

Alternative Disposition
Channels

CAR
SALES

Local Market, Ride -hail, and
Package delivery

Customer Experience

in Customer
# 1 Satisfaction with
Rental Car Travel Apps

Connected Carsand

Technology
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